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Source: Based on International Monetary Fund,; The Demographics Group

Australia is a place of rising prosperity

2008 GDP USDbn

1. United States 14,719 

2. Japan 5,038 

3. China 4,604 

4. Germany 3,770 

5. France 2,937 

6. United Kingdom 2,921 

7. Italy 2,402 

8. Russian Fed. 1,785 

9. Brazil 1,695 

10. Spain 1,643 

11. Canada 1,549 

12. India 1,224 

13. Mexico 1,110 

14. Australia 1,054 

15. South Korea 1,002 

2018 GDP USDbn

1. United States 20,413 

2. China 14,093 

3. Japan 5,167 

4. Germany 4,212 

5. United Kingdom 2,936 

6. France 2,925 

7. India 2,848 

8. Italy 2,182 

9. Brazil 2,139 

10. Canada 1,799 

11. Russian Fed. 1,720 

12. South Korea 1,693 

13. Spain 1,506 

14. Australia 1,500 

15. Mexico 1,213 

2028 GDP USDbn

1. United States 27,603 

2. China 26,110 

3. Japan 6,348 

4. India 6,194 

5. Germany 5,538 

6. France 4,044 

7. United Kingdom 3,958 

8. Brazil 3,093 

9. Italy 2,848 

10. Canada 2,698 

11. South Korea 2,443 

12. Australia 2,291 

13. Russian Fed. 2,262 

14. Spain 2,068 

15. Indonesia 1,997 



Australia’s Asian and Indian influences are rising

Nationalities by country of birth in Australia and Greater Sydney between the 2011 and 2016 censuses
Source:  Based on Australian Bureau of Statistics data; The Demographics Group; presentation template by SlidesCarnival

2016

United Kingdom 1,088,000

New Zealand 518,000

China 510,000

India 455,000

Philippines 232,000

Vietnam 219,000

Italy 174,000

South Africa 162,000

Malaysia 138,000

Sri Lanka 110,000

Germany 103,000

South Korea 99,000

Change 2011-2016

-1%

+7%

+60%

+54%

+36%

+19%

-6%

+12%

+19%

+27%

-5%

+33%

Greater Sydney

-1%

+2%

+51%

+49%

+20%

+16%

-3%

+5%

+16%

+20%

-5%

+23%



New acronyms for our newest tribes

Source: The Demographics Group; presentation template by SlidesCarnival

Professional Urban Middle Class In Nice SuburbsPUMCINS …

Not Enough Time To Enjoy Life …NETTELs

Kids In Parents Pockets Eroding Retirement SavingsKIPPERS …

Lots Of Money But A Real Dickhead …LOMBARDs



2016

1. No religion 6,933,700 

2. Catholic 5,291,800 

3. Anglican 3,101,200 

4. Uniting Church 870,200 

5. Islam 604,200 

6. Buddhism 563,700 

7. Presbyterian & Reformed 526,700 

8. Eastern Orthodox 502,800 

9. Hinduism 440,300 

10 Baptist 345,100 

11. Pentecostal 260,600 

12. Lutheran 174,000 

Religious affiliation in Australia and Greater Sydney between the 2011 and 2016 censuses

Change 2011-2016

+45%

-3%

-16%

-18%

+27%

+7%

-12%

-11%

+60%

-2%

+9%

-31%

There has been a loss of faith in big institutions

Greater Sydney

+54%

-2%

-18%

-22%

+22%

+3%

-10%

-10%

+50%

-7%

+10%

-43%

Source: Based on Australian Bureau of Statistics data; The Demographics Group; presentation template by SlidesCarnival
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Years of prosperity have created a culture of aspiration

Per cent change in Australian GDP by quarter from December 1961 to December 2017

Source: Based on Australian Bureau of Statistics data; The Demographics Group; presentation template by SlidesCarnival

Fraser

1960s 1970s 1980s 1990s 2000s 2010s

Menzies

Whitlam

GST
GFC

Hawke



The way we live has changed … and so too have expectations

Source: House plans created by Sawmill Designs

Today

1950s



18 years Australia February quarter 2018 – up 3.9m (8.7m – 12.4m)

Feb 2000 – Feb 2018 (000)

Jobs grown: 3,987

Jobs contracted: 300

Net jobs added: 3,688

Education & 

Training
Admin &

Support

Mining

Financial &

Insurance

Public Admin

& Safety

Wholesale

Trade

Rental/Hiring

& Real Estate 

Info Media & 

Telecoms

Manufacturing

Agriculture/Forestry 

& Fishing

Construction

Arts &

Recreation

Electricity/Gas/

Water & Waste

Transport/

Postal/

Warehouse

Healthcare

& Social Assistance

Retail Trade

Accom. &

Food

Other

Services

Professional/

Scientific/

Tech.

Source: Based on Australian Bureau of Statistics data; The Demographics Group; presentation template by SlidesCarnival

Knowledge workers are driving Australian prosperity
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Digital disruption is polarising the workforce

Source: Based on Australian Bureau of Statistics data; The Demographics Group; presentation template by SlidesCarnival

Occupations by skill level at the 2016 Census

Skill Level Job Type

1.
Doctor, Engineer, 

Midwife 

2.
Police Officer, Dental 

Hygienist, Chef

3.
Electrician, Butcher, 

Mechanic

4.
Truck Driver, Waiter, 

Barista

5.
Sales Assistant, Cleaner, 

Café Worker

Relevant Total

Share of growth 

2011-16

46%

13%

1%

21%

18%

100%

Growth 

2011-16

290,000 

80,000 

10,000 

130,000 

110,000 

620,000

Jobs in 

2016

1,490,000 

1,140,000 

1,360,000 

2,520,000 

1,720,000 

8,220,000

Share in 

2016

18%

14%

17%

31%

21%

100%



Investment by workers in education pays dividends

$-

$20,000

$40,000

$60,000

$80,000

$100,000

$120,000

21 23 25 27 29 31 33 35 37 39 41 43 45 47 49 51 53 55 57 59 61 63 65 67 69 71 73 75

Postgraduate

BA

Trade Certificate

Year 10

Year 9

Source: Australian Bureau of Statistics as at 17 October 2017; The Demographics Group; presentation template by SlidesCarnival



Source:  The Demographics Group; presentation template by SlidesCarnival

Skills required to 

future-proof a career

STEM

&

Skills• Continuous learning

• In-house training

Entrepreneurship

&

Enterprise

• Harvest ideas

• Mentoring

Agility

&

Resilience

• Embrace not fear change

• Systems to delivery agility



Points to consider

Source: Icons made by Vectors Market, Icon Pond from www.flaticon.com; The Demographics Group; presentation template by SlidesCarnival

We are a cosmopolitan 
and an aspirational 

people with big 
expectations of lifestyle 

... need to ensure there 
is scope for growth and 

advancement 

2

Australia will 
continue to grow 

and expand and will 
require more 

knowledge workers 
and skilled workers
.... we need to grow 

the VET sector

1

The nature of work will 
continue to evolve 
requiring workers to 

engage with 
continuous learning .... 

but to also be 
entrepreneurial and 

flexible

3



www.thedemographicsgroup.com.au



Disclaimer

© 2018 Business Demographics Australia Pty Ltd ATF the Saltco Trust, trading as The Demographics Group (“TDG”). All rights reserved.

The use of any TDG name or logo or Bernard Salt’s name or image are prohibited without TDG’s prior written consent.

The information contained in this document and in this presentation is of a general nature and is not intended to address the objectives, financial situation or needs of any particular individual or

entity. It is provided for information purposes only and does not constitute, nor should it be regarded in any manner whatsoever, as advice and is not intended to influence a person in making a

decision, including, if applicable, in relation to any financial product or an interest in a financial product. Appropriate professional advice should be sought from a suitable person with full

knowledge and consideration of the specific circumstances of each individual or entity.

Although we endeavour to provide accurate and timely information, we do not guarantee that such information is accurate as of the date it is received or that it will continue to be accurate in the

future. TDG is under no obligation in any circumstance to update this presentation, in either oral or written form, for events occurring after the presentation. No reliance should be placed on

additional oral remarks provided during the presentation.

To the extent permissible by law, TDG, its associated entities and Bernard Salt shall not be liable for any errors, omissions, defects or misrepresentations in the information or for any loss or

damage suffered by persons, including third parties, who may use or rely on such information (including (without limitation) for reasons of negligence, negligent misstatement or otherwise).

TDG have indicated within this presentation the sources of the information provided. TDG has not sought to independently verify those sources unless otherwise noted within the presentation.

These slides are not for commercial use or redistribution. The presentation (and the accompanying slide pack) is provided solely for the benefit of the presentation attendees and is not to be

copied, quoted or referred to in whole or in part without TDG’s prior written consent.


